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1. The IMX Study Programme  

The International Management Double Degree (IMX) undergraduate study programme 

leading to the academic qualification of Bachelor of Science in International Management 

and a corresponding degree from the chosen partner university is designed to qualify grad-

uates for international management, project management and expert positions in compa-

nies in all branches of industry and non-profit-making organisations.  Taking into account 

the trend towards consecutive master programmes the IMX programme also prepares stu-

dents for a programme of study leading to a masterõs degree. 

 

Because of the targeted professional occupations, or future study options, the qualification 

of the IMX students focuses on three main objectives, described in detail below: 

¶ Professional qualification of very good high-school graduates by means of an inter-

national generalist and practice-oriented education in business administration, with 

equal emphasis placed on the development of personality (òemployabilityó), 

¶ Encouragement to take part in extra-curricular student activities and social commit-

ment (òdemocratic citizenshipó), 

¶ Acquisition of skills required to carry out academic work independently (òskills for 

academic workó). 

 

Employability is the central conceptual focus of the IMX study programme.  The aim is to 

train managers and experts with a global perspective, who are able to perform successfully 

in companies and organisations with international operations.  Graduates of the IMX pro-

gramme should therefore have developed skills in two fields: 

¶ Professional competence: generalist, international, and practice-oriented. 

¶ Soft skills (methodical, social, personal competence) in the fields of communica-

tion, structured problem solving, focus on achievement, organisation and manage-

ment, teamwork, emotional and intercultural competence/ethical conduct. 

 

The contents of the IMX study programme, especially in the first three years, are of a gen-

eralist nature, in order to enable extensive treatment of the most important aspects of 

business studies (see Curriculum & Syllabus Handbook and Agreed Module Structure).  In 

the fourth year, in-depth study of special areas, functions, or industries is possible in order 

to prepare for a specific professional preference which may already have been formed at 

this stage.  These professional skills are acquired in the ò2 + 2 Modeló, a two-year period 

abroad, the work experience placement abroad, classes in the language of the country of 

the host university, work in multinational groups, and intensive learning of the language 

and culture of the host country in an international context (international). 

The obligatory work experience in both the home and the host country provide students 

with early insight into the world of work in two cultural zones and the opportunity to put 

their theoretical knowledge and soft skills to the test, thus deepening their understanding.  

In addition, the professors in the IMX programme have many years of professional experi-

ence, and maintain close contacts to industry.  Guest lecturers from the world of business, 

projects, case studies, and the opportunity to carry out work for the graduation thesis in 

collaboration with companies are a further component of the training for the real world 

provided by the IMX programme (practice-oriented). 
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IMX also works closely with globally active companies.  This is supported both by the ESB 

corporate support association, VIMA, and by the ESB Advisory Board.  These two organisa-

tions are used intensively by IMX in order to keep in touch with corporate requirements 

with regard to internationality and practical focus. 

 

In addition to academically well-founded professional competences, graduates of the IMX 

programme should also have acquired a wide range of soft skills required for successful 

operation in international management or expert positions in all branches of industry and 

non-profit-making organisations.  These include written and spoken communication skills 

in German, English and the language of the host country.  This is supported by the 2 +2 

Model and intensive language teaching in the first half of the study programme, and after 

changing the study location before the fifth semester.  Graduates should also be able to 

present themselves and behave in a manner appropriate to the situation.  These presen-

tation skills are promoted by practice on many occasions during studies and the obligatory 

work experience period of at least two semesters. 

The field of structured problem solving comprises the identification and definition of com-

plex problems and breaking them down and working through them systematically.  Specific 

classroom units are dedicated to imparting this competence.  Good analytical skills and 

sound numeracy are also required to be successful in many business professions.  The IMX 

programme offers core and elective modules to provide a range of support for the acquisi-

tion of these skills. 

The desired student focus on achievement requires, in addition to a high level of willing-

ness to learn, a clear dedication to achievement and the ability to work under pressure.  

Graduates should also be able to meet deadlines and achieve set targets.  This requires 

the development of active skills in self-management and management of others as well as 

situative adaptability. The demanding curriculum and the usually very challenging work ex-

perience semesters support the development of these skills.  Two years spent studying in 

the context of another country and culture necessarily help to develop skills in self-man-

agement and the management of others (organisation and management). 

To perform successfully in a team requires appropriate behaviour with regard to criticism 

and conflict but also the willingness to assume responsibility and leadership skills: team-

work, often in a multicultural context, is an integral component of most of the teaching 

modules.  In their extra-curricular activities in various student organisations, students also 

work on the development of their leadership skills.  Emotional and intercultural compe-

tence are also promoted by the 2+2 Model.  Students acquire first-hand experience of 

studying in another country.  Ethical conduct is required of all those involved in the IMX 

programme ð students, staff, and teachers.   

These objectives described above are also reflected in the òLearning Outcomesó in the 

Curriculum & Syllabus Handbook for the four areas of competence: professional, method-

ical, social, and personal. 

 

 A unique feature of the IMX study programme compared to other programmes within and 

outside ESB Business School are the wide-ranging student activities and the social com-

mitment of students.  By taking particular social, cultural, or political commitment of appli-

cants into account in the admissions process, the programme specially targets people who 

are likely to become actively involved during their studies.  This òdemocratic citizenshipó is 

actively promoted by the IMX programme and by ESB Business School as a whole.  Many 

of these activities are supported by professors and other members of staff.  VIMA, which 

was established and developed by this study programme many years ago, values the com-

mitment of the students and also supports it financially. 
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In view of the fact that an increasing number of students in the programme are considering 

the possibility of going on to study in a consecutive masterõs programme, the acquisition 

of skills for academic work is of growing importance.  The study programme, which is 

weighted with 240 ECTS credits, makes graduates eligible to go on to any consecutive 

masterõs degree programme.  The aim of achieving competence in academic work is served 

mostly by working on the graduation thesis for the bachelorõs degree. Students are given 

systematic guidance in the form of an introduction to academic working methods, close 

personal support, and tutorials. Obligatory seminars in the 4th and 5th semesters serve as 

additional preparation of students for work on the bachelor thesis.  IMX students who would 

like to go on to study for a PhD can fulfil this wish through the cooperation programmes 

between IMX and the partner universities in Dublin, Krakow, and Piacenza.  The IMX degree 

also makes students eligible for participation in the PhD programmes of most international 

institutions. 

 

The IMX programme meets all the formal and structural requirements of the qualification 

parameters for German academic degrees.  It actually sets higher than average standards 

for bachelor degree programmes with regard to admission requirements, duration of stud-

ies, and qualification objectives. 

 

Degree awarded 

Bachelor of Science in International Business (BSc.) from Reutlingen University and Bach-

elor Degree (BSc. or BA) from partner institution 

 

Duration of studies 

8 semesters (4 years), thereof 2 years at ESB Business School and 2 years at partner in-

stitution; including two mandatory internships. 
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2. Learning Goals and Learning Objectives according to AACSB  

The International Management Double-Degree programmes (IMX) follow the goal, or ămis-

sionò set by the ESB Business School:  

óWithin an educational environment that is truly international, we develop leaders who 

shape global business practice and society responsiblyò   

Derived from this target, the ESB Business School is committed to achieve defined learning 

outcomes in the individual programmes; upon this achievement the quality of teaching is 

measured. The programme goals are rendered in English and will follow the international 

quality standards of AACSB (Association to Advance Collegiate Schools of Business) in ad-

dition they will be evaluated and assessed. 

The defined learning goals and objectives for the ESB programmes include 

¶ language proficiency  

¶ intercultural competence / global perspective  

¶ ethical behaviour  

¶ domain specific problem solving competencies  

The "learning goals" indicate, which competencies the graduates have attained (what 

graduates are), while the "learning objectivesó identify the specific skills of graduates 

(what graduates do/make). 

 

LANGUAGE PROFICIENCY 
INTERCULTURAL 

COMPETENCE 
ETHICAL BEHAVIOR 

DOMAIN-SPECIFIC 

PROBLEM SOLVING 

COMPETENCIES 

LEARNING GOAL 1 LEARNING GOAL 2 LEARNING GOAL 3 LEARNING GOAL 4 

IMX graduates are profi-

cient in at least one foreign 

language 

é are interculturally com-

petent 

é are able to manage 

ethical and legal issues in 

given situations 

é are skilled problem 

solvers in general man-

agement situations 

LEARNING OBJECTIVE 1 LEARNING OBJECTIVE 2 LEARNING OBJECTIVE 3 LEARNING OBJECTIVE 4 

IMX graduates communi-

cate in spoken and written 

word at C1 proficiency level  

é demonstrate an aware-

ness and understanding 

of cultural issues in a 

business context 

éare aware of the main 

ethical and legal issues in 

their professional field. 

éare able to analyze 

these issues on the basis 

of normative theory or 

models. éare able to de-

velop viable solutions 

that conform to ethical 

behavior in given situa-

tions. 

é understand and apply 

common managerial con-

cepts to typical business 

situations 

Measure embedded (as-

sessed) in Module A-C-CL3 

Communication Skills & In-

tercultural Competences, 

Sem4,  

academic term paper and 

part of exam 

Measure embedded (as-

sessed) in Module B-C-

INT2.1 Preparation for 

Mandatory Internship II, 

Sem5 as well as in overall 

study structure (4+4), IES 

test 

Measure embedded (as-

sessed) in Module B-C-

ETH1 Business Ethics, 

Sem7, presentations 

Measure embedded (as-

sessed) in Module B-C-

STR2 Advanced Quantita-

tive and Qualitative Con-

cepts in International 

Management, Sem8 with 

oral examination and 

Module B-C-PRO Bachelor 

Thesis, Sem8 
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3. Programme Structure (for students admitted by ESB Business School) 
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